Try This: Turner's Graph of the Week

Analyze the graph below and write a reflection on what you think the graph
is communicating to you. To guide you with your response, start with some

observations.
e What is the topic of the graphs?

e What does the x-axis represent? What does the y-axis represent?
e What are some observations that you can make based on the graphs?

e What do you foresee happening in the next 10 years?

U.S. Teens Have Mixed Feelings About Social Media

% of U.S. teens saying social media has a mostly positive/negative effect on people their age

Mostly positive effect Neither positive nor negative effect Mostly negative effect

Main reasons for social media having a mostly negative effect”

Bullying/rumor spreading (DD 27%
Harms relationships/in-person contact ([ D ' 7%
Unrealistic views of others' lives (N D) 5%
Causes distractions/addiction (  RNRNREG—GEGE 4%
peer pressure (NG 1 2%

Causes mental health issues (D 4%
Drama in general (D 3%
Other 12%
* Verbatim responses have been coded into categories; multiple responses were allowed

@ @ @ Based on a survey of 743 U.S. teens (ages 13-17) conducted in March and April 2018
@statistaCharts Source: Pew Research Center
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Questions to ask when reading graphs:

» Isthere an upward or downward trend?

»  Arethere any sudden spikes in the
graph?

»  What is being compared in the graph?

»  What prediction can | make for the
future?

»  What inferences can | make about the
graph?

YouTube, Instagram and Snapchat are the most
popular online platforms among teens
% of U.S. teens who ...

Say they use __ most often

Say they use ..,

MNone of the above l

Note: Figures in first columnadd to more than 100% because multiple responses were
allowed. Question about most-used site was asked only of respondents who use multiple
sites, results have been recalculated 1o include those wha use only onesite. Respondents
who did not give an answer are notshown.

Source: Survey conducted March 7-April 10, 2018
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